Guidelines for Promoting Lodge Activities

Promoting lodge activities through publicity in local weekly newspapers and area daily newspapers is an easy and cost effective way to reach members who don’t normally attend meetings, as well as potential new members.  Publicity about lodge events also informs the community about the work of the lodge and serves as a means of showing the community that Freemasonry is viable and robust in Rhode Island.

Generally, all that is necessary for an effective publicity program is to prepare and distribute a news release that describes a lodge event: 
• The annual election of officers 
• Scholarship awards 
• Charitable or social events

• Presentation of awards to members
The included templates are designed to make it easy for you to create a news release.  They are available in electronic format by visiting the Grand Lodge public relations web site.  Just fill in the necessary information.  You should always include a photo, if appropriate, either in digital format or hard copy.  Be sure to identify people in the photo from left to right and indicate that the identification is from left to right.
The Right Contact

Identifying the right person to send news releases to is critical in seeing them in print.  Although not every news release you distribute will be printed, sending them to the correct person at the publication will help. The Grand Lodge Public Relations Committee can help you identify the publications that circulate in your part of the state and the media contacts for those publications.
You can send the release by mail or e-mail; however, most publications prefer the e-mail format. 
Always include your own contact information at the top of the release so that the newspaper can contact you if there are questions about your release.

Send the release to the RI Freemason and send information on upcoming events to the Grand Lodge web site.

You may have an opportunity to speak to a reporter in person or on the telephone.  A word of caution.  Never, never say anything that you don’t want to see in print. Something you may say in jest may end up being part of the story. Use common sense and treat reporters with respect.
